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NAEYC Affiliate Successes, a new column, describes inspiring

projects and strategies that other NAEYC Affiliates might learn from
and replicate. If your Affiliate has a project or strategy to share, con-
tact Susan Friedman at sfriedman@naeyc.org. The column appears
in January, May, and September issues of Young Children and in an

online archive at www.naeyc.org/yc/columns.

“Yes We Can!”

Partnering with Business to Celebrate
Metro Detroit AEYC’s Month of the Young Child

Durine THE 2008
NAEYC ANNUAL
CONFERENCE IN

DALLAS, I stopped into a
McDonald’s restaurant for
a quick meal and over-
heard a young child in the
restaurant chanting, “Yes
We Can!” The phrase was
a catchy one repeated
throughout the U.S.
presidential campaign of
President Barack Obama.
The child’s affirmation so
inspired me that [ made

a mental note to push

Crystal Sanford-Brown, MPA, is a member of the Management and Adjunct staff at
Oakland Community College in Oakland County, Michigan. In her education and profes-
sional career, she has been dedicated to advocating for the growth and education of
young children. She currently serves as vice president of MIAEYC and is chair of the
Month of the Young Children for MDAEYC. cdsanfor@oaklandcc.edu.
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forward on all of our
Affiliate’s projects upon
my return to Detroit.
Yes We Can! happened
in the months following.
As chair of the Month
of the Young Child
(MOYC) for the Metro
Detroit Association for
the Education of Young
Children (MDAEYC),
Michigan’s largest local
Affiliate, I thought again
of the child in McDonald’s
and also recalled another
Affiliate’s proposal to
McDonald’s to provide
restaurant tray liners
printed with a calendar of ideas
about ways to celebrate children in
April, the Month of the Young Child.
Although their idea never made it
beyond the drawing table, | thought,
What would it take for MDAEYC to
make it happen?
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e Talk to public officials, fellow busi-
ness leaders, employees, and the pub-
lic about the vital role quality early
childhood care and education plays
in strengthening current and future
workforces.

| understand the value of getting child development
information into the hands of families. But how could
| successfully convince the business community that
they too can benefit from being involved?

Getting started. There was a lot to
do in making our Month of the Young
Child project happen, including decid-
ing what information to include on a
printed tray liner; contacting vendors
for printing quotes; clarifying how we
could use the MOYC service mark;
and making sure that all the partici-
pating organizations agreed on the
publicity plan. Once it was apparent
that the business community was
committed to the project, transpar-
ency and communication were a must.
For example, project partners agreed
on every location that would receive
the tray liners.

It soon became evident that the
project would not be an overnight
accomplishment. A major concern

Developing our thinking further.
Having professional networks in place
is a key ingredient for success, as
NAEYC has helped us learn. When
two new grandparents approached
me seeking advice on quality early
childhood education and care, |
couldn’t have guessed the outcome.
Having worked with these two indi-
viduals as professionals in the past
on some successful projects, | shared
my idea with them. John Potts, a
Detroit area McDonald’s proprietor,
and Gheretta Harris, director of the
Auxiliary Services Department of
Oakland Community College (OCC),
Michigan’s largest community college,
were excited about the Month of the

Young Child tray liner
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idea. From that moment,
Focus Weeks

¢ Be children’s champions by learn-
ing more about how quality early
childhood education impacts the busi-
ness community. Today’s economy is
knowledge driven. It is critical for our
nation to have an educated younger
generation ready to meet the demands
of changing global competitive mar-
kets and workforces.

¢ Support working families by offer-
ing readily accessible information
about child care for new and potential
employees through Web site links and
providing brochures about quality
programs in the community.

e Earmark corporate charitable funds
specifically for early childhood projects.

it was just a matter of
getting all the details in
place.

As an advocate for

Month of the Young Child®
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quality early childhood
care and education, I
understand the value of
getting child develop-
ment information into
the hands of families.
But how could I suc-
cessfully convince the
business community
that they too can benefit
from being involved?

I picked up good talk-
ing points in the Give
Michigan’s Kids a Great
Start advocacy work-
shop I attended, which
addressed the question,
“What can the business

Week One
April 1-11
Physical
Devel

Feliew Sefe Sleep
prectices.

. firstcardle.org

temarrowschildmiorg

| Well-balanced meals

tians | support growth and

development,

o frs. usdn. gov/tn

Learn how te properly
install your child's cor
seat.

www, nhtse dat gov

Talk, sing and play,
every dayl

Week Two

April 12-18
Social-Emotional
Development

Week Three
April 19-25
Cognitive
Development

Week Four
April 26-30
Language and
Literacy

ww b gorg

Encourage children,
over age 2, to drink
water, The brown
reeds 1o be property
hydrated to be alert.

Bend ard strerch and
reach fer the sky.
exercise with your
child)

8

Make sure your child
gets adequate sleep.
Deep sleep helps with
laeg-term memory.

Serve healthy,
nutritious snacks.

10

Spend time outdocrs!
fresh air enharces
well-being.

11

Encaurage phaying with
play doh, water, sand,
small toys, Using fingers
and hands develops small
mizscles and timulotes

12

Smle, lough, hag -
et your child know
how much you care!

13

Recogrize and show
appreciation for your
child’s efforts and

| sccomplishments.

14

| Honar yeur childs
| choices whenever
| posssie.

| reasonable timits

.
; 15
| Be o pagtive role model.

| tesch yeur child how to
| be canng

16

Enceurage your child
1o expeess feslings
veraally. and in
drawing and writing.

17

Ercourage movement,
wxploeation, curasity
and independence.

18

Teach your child stress-
relaxation strategies

and exercizing

19

Laughl Laughirg
reduces stress and
Boasts the produs tio

20

Infants and toddlers
kve books - sturdy,

n | washable books with

simple, unzhuttered
pictures.

21

23

Encourage your child
to look for visual

Feater on omareness of
print, Point out ket ters

. | and words and read

signs sloud

24 |

25
Sing, sing, sing!

Use mus to share
informaticn, o expand
vocabulary, 1o have funl

tis
essentiai for language
development and for
preparing yeur child to
succeed os a reader.

27

Telk a5 you de simple,
everyday things 5o
your child becomes
femitiar with the
sounds and rhythm of
larguage.

28

Expand vocabulary by
creating new verses
for Ergerplays and
s0ngs.

Use words 1o describe
whet your chid s
doing 5o octions are
connested to words.
“Youlre brushing your
teeth”

Encourage your child
e write and drow by

‘tools and materials.

prowiding a veriety of

Visit www MIAEYC org

Learn abeut local and state Maath of the
Yoarg Child octivities and events.

Words your child needs to hear:
“I'm so lucky to have you.” ¥ “You are a great helper.” ¥ “I like it when you try so hard.” ¥ “Let’s talk about it.”” ¥

community do to assist
children?”

Businesses can “I'm sorry.” ¥ “You're very special to me.” ¥ “Thank you for being patient.” ¥ “You're a great kid.” ¥ “I love you."”
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was how MDAEYC would fund the
project in economically challenged
Michigan during a time of budget cuts,
particularly in early education.

Excitement builds. The MDAEYC
board became increasingly elated
about the list of activities planned for
the MOYC in April. In the excitement,
news of the Detroit idea had reached
the state Affiliate level, and the
Michigan AEYC board was counting on
me to make Yes We Can! happen. Time
was of the essence to bring our idea to
fruition. Oakland Community College
came through with an in-kind dona-
tion to print the tray liner calendars
(in a perfect shade of purple), which
gave them an opportunity to highlight
the Early Childhood Development
Program at the college.

We arranged to provide the calen-
dars in three McDonald’s in the Metro
Detroit area, and liners were placed
on every tray of customers eating

More than 2,000 calen-
dars, perfectly sized to
fit McDonald'’s serving
trays, blanketed three
franchises during the
month of April.

inside the restaurants. Through this
exposure in the business community,
we believe early childhood programs
demonstrated an investment in
Detroit’s neighborhood communities.

The outcome. More than 2,000
calendars, perfectly sized to fit
McDonald’s serving trays, blanketed
three franchises during the month
of April. They were an immediate hit
among McDonald’s patrons. In addi-
tion, local Metro Detroit area Head
Start programs and several area librar-
ies displayed the calendars during
scheduled MOYC children’s activities.
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We included on the calendar a Web
site address for more information.
Parents suggested in future projects
adding a local telephone number
for information for families without
access to the Internet.

Thanks to a young child’s premoni-
tion of the outcome of the November

5, 2008, presidential election and an
exuberant proclamation, “Yes We
Can!” Metro Detroit AEYC’s dream on
paper did become a reality.

Copyright © 2010 by the National Association for the
Education of Young Children. See Permissions and
Reprints online at www.naeyc.orglyc/permissions.

makes sense for you and your life.

online to find out more.

*
)

[
W w.wgu-

WESTERN GOVERNORS
UNIVERSITY

Discover a smarter way to learn.

If youre a motivated, independent learner
with goals in early childhood education,
Western Governors University can provide

you the flexible, online learning format that

WGU. A smarter way to learn. Call or visit us
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